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STOCKPILING reward points
for flights and shopping
freebies is a waste of time and
money for the average credit
card user, rescarchers say.
Most programs are practi-
cally worthless if you spend a
standard $14,000 a year, a
study by financial comparison
website Mozo has found.
Some schemes leave con-
sumers out of pocket because
the annual fee costs more than
what you get back in return.
On the flip side, big spenders
who carefully choose whether
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Points not so rewarding

they want tlights, cash or shop-
ping vouchers and pay off bills
before being slugged the stellar
interest rates on rewards cards
are reaping benefits.

More than 10 million credit
and charge cards of Austra-
lians are linked to rewards.

The loyalty cards account
for more than half the market,
and typically attract the
highest interest rates and an
annual fee.

The latest report follows a
separate survey by consumer
group Choice that warned
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cardholders spending $1000 a
month were taking on average
more than five years to earn
enough points for a $500 digital
camera, and needed to splurge
$6600 to earn enough points
for a $50 toaster.

Mozo.com.au managing di-
rector Rohan Gamble said
some cardholders were being
sucked in.

“We knew there were going
to be some rotten deals out
there, but we were shocked to
discover that for the average
cardholder rewards cards on

the whole just aren’t worth
chasing,” Mr Gamble said.

“QOur advice is to look at their
annual spend level and shop
around for a card that will
deliver real value, not the il-
lusion of value.”

The research assumed cus-
tomers spent the average
$14,000 a year on credit,
wanted a mix of different re-
wards, and paid their bill off
in full without interest.
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